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How to Rock the Media for  

Help a Horse Day 2016  
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Learn about Help a Horse Day 
(January 26 webinar 

Register Your Event(s) 
(Open: January 27 – April 1) 

Media Webinar 
(March 1) 

Conduct Optional Promotional Events 
(April) 

Submit  
Contest RFP  
(April 25 – May 9) 

January 

2016 

May 

2016 

Help a Horse Day Events 
(April 22-26) 

Help a Horse Day Timeline 
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Rebecca Goldrick  

Director, 

Media & Communications 

ASPCA  

  

rebecca.goldrick@aspca.org 

 

Media Relations 

mailto:rebecca.goldrick@aspca.org
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Maximizing Media Coverage 

 
Working with the media can generate valuable results 

when you follow a few guidelines 
 

The media appreciate stories with a strong local angle, 

especially when it involves animals  
 

Look for the hook  
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Develop Media Contacts 
 

 Build and enhance your media list the 

same way you build your own professional 

network 

 

 Focus on:  

 Newspapers 

 Local TV Stations 

 Local Radio Stations 

 Local Online News Outlets and Blogs  
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Time It Right 

Know when to distribute information to the 

people on your list 

 

Press releases: 10–14 days before your event 

 

Media Advisory: 2–3 days before, inviting them 

to attend the event  

 

Be mindful of deadlines!  
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Developing Press Materials 

 Let us help you… Use the templates!  

http://aspcapro.org/aspca-help-horse-day 

 

 Show and Tell – a picture may be what gets a 

member of the media to read your document 

www.aspca.org/helpahorse  

 

http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://aspcapro.org/aspca-help-horse-day
http://www.aspca.org/helpahorse
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Creative Story Angles 

 Offer information of value 

 

 Tie your organization to an emerging trend, news 

story, or local community issue  

 

 Offer personal stories 

 

 Quantify it for them 

 

 Relate it to their audience. Pitch according  

 to the type of media outlet  
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Pitching to the Media 

  Do your research 

 

 Encapsulate the story in one brief sentence 

for your opening 

 

 Make it easy for the media  

 

 Follow up, but don't be pushy 

 

 View the relationship as long-term, not as a 

“one hit wonder” 
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Prepping for Interviews 

 
 Develop talking points 

 

 Pace yourself 

 

 Remember, the media love feel-good, 

interactive stories 

 

 Avoid equine industry jargon and acronyms 

 

 Give them a call-to-action 
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Nontraditional Channels for 

Outreach 

 Consider other channels besides traditional and social 

media to get your message out, such as:  

 Bulletin boards at local businesses 

 Your website / email signatures 

 Newsletters / email blasts 

 Church/school bulletins 

 On-hold phone messages  

 

 



©  2016  ASPCA®.   All Rights Reserved. 

James Stewart-Meudt 
Manager, 

Social Media 

Member Communications 

ASPCA 

james.stewart-meudt@aspca.org 

 

 
Pune Dracker 

Director,  

Content & Editorial Services 

ASPCApro 

pune.dracker@aspca.org 

 

Social Media 

mailto:james.stewart-meudt@aspca.org
mailto:james.stewart-meudt@aspca.org
mailto:james.stewart-meudt@aspca.org
mailto:pune.dracker@aspca.org


©  2016  ASPCA®.   All Rights Reserved. 

People are talking…  

Join the conversation! 

Twitter:  

320M monthly active users! 
 

Facebook:  

1.59B monthly active users!  
 

Instagram:  

400M monthly active users!  

According to the Pew Research Center, 65 percent 

of American adults use social networking sites!  
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Why Should You Care About Media?  

Benefit Social Media Traditional Media 

Generates 

Community 

Awareness 

 

 

 

 

 

Gets More 

Animals Adopted 

 

 

 

 

Builds Stronger 

Community 

Relationships 

 

 

 

 

 

 

Helps Raise 

Funds 

 

 

 

 

Engage With Key 

Members of the 

Community 

 

 

 

 

X* 

Improves Public 

Sentiment & 

Reputation 

 

 

 

 

 
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How should you do it?  

Twitter 

• #Hashtags 

• #FF 

• Be Polite 

 

Facebook 

• Photos, photos, photos! 

• Shorten your links 

• Engage and respond 
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What should you talk about? 

 

• Use a conversational tone! 
 

• Reach out and network with 

anyone who has a Twitter 

account—supporters, recent 

adopters, community influencers. 
 

• It’s a great customer service tool 

for answering questions about 

your organization. 
 

• Show personality! 
 

• Be engaging! 

 
 

Ask yourself:  

Would you want to follow you? 
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Where Should You Be? 

Take a good look at your resources & 

determine which channels you can 

invest in.  

 

Start small, you don’t have to tackle 

the world to make an impact. 

 

 

Like most things, if it’s not going to be 

done well, it’s not worth doing. 

  
 

Where are your supporters and fans? 

Go where the conversation is… 
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Gotta Have a Gimmick! 
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Buzz Buzz Buzz! 
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Building Momentum 
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Getting Promoted 
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The spice of life… 
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Your Story, In One Place 
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Hit ‘em with Your Best Shot 



©  2016  ASPCA®.   All Rights Reserved. 

More Eye Candy 
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Show Off Your Staff & Volunteers 
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Thank Them Very Much 
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Influencer Outreach  

and Social Networking 

•A great way to promote events,  

 hard to adopt animals, special  

 investigations or large cases.  

 

•Identify influencers in your  

 community—bloggers, politicians,   

 pet- friendly businesses,   

 community services (libraries,  

 community centers, etc.)  and  

 media (radio, print, television,  

 etc.)    

 

•Identify their Twitter handles and  

 categorize them in a private   

 Twitter list or excel sheet.  
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Analytics!  



©  2016  ASPCA®.   All Rights Reserved. 



©  2016  ASPCA®.   All Rights Reserved. 



©  2016  ASPCA®.   All Rights Reserved. 

Questions? 


